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Arnaud Belloni

Fiat, Abarth & Lancia CEO and
Chief Marketing Officer
Europe

Arnaud Belloni is CEO for the Fiat, Abarth and Lancia brands as
well as Chief Marketing Officer for Stellantis in Europe.

He joins Stellantis from Renault Group, where he was global
Chief Marketing Officer from November 2020 and Chief
Branding Officer for all Renault Group brands from May 2023.

Belloni began his career in 1990 on corporate identity projects
at Renault Group. He was Marketing and Development
Manager at JPG Design from 1991 to 1994, then returned to
Renault as Corporate Identity Manager, before holding product
and service area management roles in France until 1999.

He joined Volkswagen Group France in 1999, where he served
as Skoda product manager, product and supply department
manager, and then Skoda France marketing director from 2002
to0 2004.

Belloni spent 16 years with Stellantis predecessor companies.
He was FIAT and Lancia brand marketing director for France
(2004 to 2006), managing director of Lancia France (2006 to
2011) and vice president of marketing for Asia Pacific.

From 2015 to 2020, he was global chief marketing officer,
communication and sport at Citroén, where he launched the
“Citroén - Inspired by You” brand strategy, transformed the
customer experience through digital and retail concepts such
as “la maison Citroén”, and led a broad product launch
portfolio. During that period, the brand recorded 8 consecutive
years of sales growth in Europe and became the preferred
automotive brand in France.

Belloni holds a Master’s in Marketing Communication from TBS
Education in Toulouse, France, a business administration
degree from Thames Polytechnic in London and an
international marketing degree from ESC Compiégne. He is a
native French and bilingual English speaker.
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