






S E R V I N G  O U R  C U S T O M E R S

34M
CAR PARC1

Ready to Serve 
Millions More

1. Stellantis 10-year car parc, passenger cars & light commercial vehicles. Perimeter: EU 30 6



E N L A R G E D  E U R O P E  |  R E G I O N  A T  A  G L A N C E

7All figures are EU 30. Rankings based on 2025 sales volumes. 
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Q1 2026 VS. Q1 2025

B U I L D I N G  O N  E A R L Y  M O M E N T U M
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SHIPMENTS

+12%
PASSENGER CAR 

BEV SALES2

+24%
    +51% w/ LPM

EU 30
 MARKET SHARE1

+20bps
+70bps w/ LPM

AOI3

BREAKEVEN
1. Perimeter: EU 30. Passenger cars & light commercial vehicles. Excludes Leapmotor (LPM). The STLA + LPM metric combines Stellantis-owned brands and Leapmotor 
vehicles distributed by a Stellantis-controlled company. Stellantis does not design, or manufacture Leapmotor-branded vehicles and does not own the Leapmotor 
brand or intellectual property
2. EU 30 Passenger Cars. Excludes LPM
3. AOI = Adjusted Operating Income

Q1 2026
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STABLE 
VOLUMES

15M Units
Annually

Passenger Cars & Vans

STABLE 
SEGMENT MIX

>75%
Small Vehicles (A&B-Segments)
Compact Vehicles (C-Segment)

Vans

9
Perimeter: EU 30
Source: S&P



R E G U L A T I O N  I S  S H A P I N G  T H E  E U R O P E A N  M A R K E T

ELECTRIFICATION

3x
BEV Share 2025-2030

Across Passenger Cars & Commercial 
Vehicles

MADE IN EUROPE

Industrial 
Accelerator Act
Necessary to create a level playing field
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R E S H A P E  B R A N D  P O R T F O L I O ,  O P T I M I Z E  F O O T P R I N T
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FURTHER 
DIFFERENTIATE BRANDS
AND EXPAND COVERAGE

DRIVE
COST COMPETITIVENESS

INCREASE
CAPACITY UTILIZATION

New Capital Allocation Strategy

+25% Market Coverage

Pro One Business Unit 

Competitive BEVs
STLA One: -20% vs. current gen

E-Car: parity with ICE

Value Creation Program
Expected €3B annual cost optimization

From 60% to 80%1 Utilization

Reducing 800k Units of 
Production Capacity

2030 targets. Revenue, market coverage are forward-looking metrics
1. Capacity utilization: vehicles produced/vehicle production capacity at 3 shifts straight time

ENLARGED EUROPE 
+15% NET REVENUES




